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‘About our NEW 
WHAT'S NEW? 


Well, as a start we plan to make this a real family magazine... for our entire Famous Family of 
managers, executives, associates and all theatre personnel. We want to create a closer liaison 
and better understanding between the men in the field and the executives and all departments in 
the home office. To this end it is proposed to publish pictures and stories on each department so 
that you can recognize and get to know the people you are so closely associated with in your 
day-to-day dealings. We also plan to run thumbnail biographies of our management teams 
across the circuit so that the people at head office may in turn get to know and recognize you and 
your theatre. 

Information culled from your manager’s weekly letters and correspondence which we feel 
can be of value to you will be regularly published in these pages. To add a homey touch, per- 
sonal news of our people and their activities will also be given preferential treatment. 

Please bear this one important fact in mind. This can’t possibly be a one-man operation. 
If | am to be editor of WHAT’S NEW, then you... all of you, have to back me up as associate 
editors, or reporters if you prefer, in your own community. | can’t promise that everything you 
send along will be published... we do have certain space limitations ... but we'll do our 
darndest to give you all the exposure we possibly can. 

Remember, this is YOUR What’s New, and it is just as much your job as mine to keep it 
alive and interesting. We plan to publish once every two months as a start, and then, as material 
accumulates, to go to a monthly edition. | hope that you have enjoyed reading this first issue of 


our new WHAT'S NEW, and will help maintain the standards we have tried to set. So... WHAT’S 
NEW? ... You fell us. 


D.E.K. 
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While New? 


ISSUED IN THE INTEREST OF FAMOUS PLAYERS 
EMPLOYEES AND ASSOCIATES COAST-TO-COAST 


Editor 


DAN KRENDEL 
MARCH 1, 1968 
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JIMMY NAIRN RETIRES 


After 37 years as a member of the 
Famous Family, James R. Nairn, 
head of our Publicity department 
has decided to retire, take it easy, 
and in the words of our late premier 


Mitch Hepburn, ‘Listen to the 
grass grow’’. 

Jimmy left the Hamilton Spec- 
tator in 1930 to join Famous 
Players as an artist and copy 
writer under Sam DePass the then 
head of our Publicity department. 
After several years under DePass 
Ernie Geyer and the late Clare 
Appell, Jim was placed in charge 
of that department, and distin- 
guished himself in the fields of 
both publicity and public relations. 
bringing honour both to himself 
and to our company. It was gener- 
ally acknowledged that under his 
leadership our publicity department 
was by far the best of any theatre 
circuit in the world. 


Jim has the happy faculty of 
liking people and being able to get 
along with them. This was re- 
flected in the attitude of all who 
have ever worked with him, and 
helped make Famous Players 
publicity a real team effort. 

In addition to his many duties, 
Jim found time to devote his 
talents to the needs of the Variety 
Club of Ontario, which he joined 
at its inception, and was rewarded 
in 1956 with the Club’s annual 
Heart Award. In addition Jimmy is 
a long-time member of the Cana- 
dian Picture Pioneers and has 
served several terms as a director 
of that organization. He has, in 
addition, done a _ considerable 
amount of work on behalf of the 
Canadian Red Cross and other 
worthy charitable organizations. 

Jim is an ardent music lover 
and has a collection of hundreds 
of records, some of them truly 
collector’s items. At a pre- 
Christmas luncheon attended by 
Famous Players executives and 
the heads of all the distribution 


companies in Canada, he was 
presented by our president Mr. 
Bolstad with a hi-fi stereo set, 


the better to listen to his records 
with. 

All of us at Famous join in 
wishing Jimmy many, many years 
of health and relaxation in his 
new-found freedom. We’ll be 
seein’ you James. 


BLAKE CAMERON PROMOTED 


Manager of the Eglinton theatre in 
Toronto since 1961, Blake Cameron 
will assume supervision of our 
theatres in Niagara Falls, St. 
Catharines, Welland, Brantford and 
Guelph on February Ist. 

Blake comes well equipped to 
handle his new duties and res- 
ponsibilities. He won his bacca- 
leareate degree at the University 
of Manitoba in 1950, following 
which he spent two years in the 


faculty of medicine at the University 
of Toronto. Deciding that medicine 
wasn’t quite his cup of tea, Blake 
held a succession of jobs ... at 
the Cyanamid Company of America, 
the Toronto General Hospital and 
the Canada Life Assurance Com- 
pany, before coming to Famous as 
assistant manager of the Runny- 
mede Theatre under Maurice Doyle. 

He later held similar positions 
at the Eglinton and Nortown 
theatres, and in 1960 was appointed 
manager of the Nortown. A year 
later he moved to the Eglinton in 
a similar capacity and has been 
there since. 

Blake has created an enviable 
reputation for himself in the field 
of Group Sales, and has been 


personally responsible for many 
innovations in that area of our 
business. His biggest success 


was the refinement of telephone 
reservations to a systematic and 
fool-proof art. 


Blake is married, and with wife 
Joy finds it quite a handful to 
keep up with their five youngsters 
aged five to sixteen. Congratu- 
lations Blake, and best wishes 
from all of us in the Famous 
Family. 
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KEN RODBERG NEW HEAD OF 
OUR REAL ESTATE 
DEPARTMENT 


After graduating from the Richmond 
Hill High School in 1951, Ken 
Rodberg spent two years on the 
family farm and then decided that 
it was time to face the challenges 
of the big wide world around him. 
He got himself a job as a clerk in 
the property division of the De- 
partment of Highways, and a year 
later was promoted to the more 
arduous job of title-searcher in the 
same department. 

In 1959 Ken moved over to the 
Ontario Department of Public 
Works as property agent in its real 
estate branch, with most of his 
activities centered in and around 
Metropolitan Toronto. 

In 1965 he was promoted to 
supervisor of the real estate 
branch where he remained until his 
appointment to the very important 
post as head of our far-flung real 
estate holdings across the Domin- 
ion. 

Ken is married, and he and wife 
Marlene think that young Jens, two 
years old, is the brightest young 
fellow in the world. Welcome to 
the Famous Family Ken... we’re 
all with you. 


FAMOUS PLAYERS NEW CINEMA OPENS IN WESTMOUNT 


The latest addition to our family 
of fine theatres is the 700 seat 
THE CINEMA which opened in the 
Westmount Square shopping complex 
on Friday, December 22nd. Designed 
with an eye to the ultimate in 
luxury and comfort, THE CINEMA 
made its bow to a distinguished 
audience of civic and business 
leaders including His Worship 
Mayor Michael Tucker of West- 
mount, |. Rocke Ranse, president 
of MonDev Corporation, Mr. George 
R. Arnott, executive vice-president 
of United Amusement Corporation 
and many other prominent business, 
political and professional men and 
their ladies. 

The theatre is on two levels 
with both a staircase and escalator 
taking patrons down from the upper 


High 


lobby on the shopping concourse 
to the auditorium. The escalator 
is reversed at the conclusion of 
the performance. 

Completely weather conditioned, 
THE CINEMA is equipped with 
wide, beautifully upholstered seats 
staggered on stepped concrete to 
give added leg room and the best 
possible sight lines. The projec- 
tion and sound equipment is the 
very latest available and consists 
of Cinemeccanica projectors 


capable of handling both 35 and 70 
mm prints, and stereophonic sound 
featuring five Altex stage speakers 
in addition to a surround system 
for the auditorium. Not a single 
detail was overlooked to provide 
the public with a truly magnificent 
example of the modern trend to 
functional design and truly luxur- 
ious comfort. 


THE CINEMA was. supervised 
by Roland Pichette, head of our 
Quebec engineering and_= con. 
struction department, and is being 
managed by Romeo Cromier, long- 
time manager in the Montreal area. 


Mr. George R. Arnott, right, exec- 
utive vice president of United 
Amusement Corporation, His 
Worship Mayor Michael Tucker of 
Westmount, and Mr. |. Rocke 
Ransen, president of MonDev 
Corporation. 


Left to right: Pat Hurley, vice 
president of radio station CJAD, 
Tom Cleary, central district man- 
ager and Archie Cohen, branch 
manager of Warner Bros./Seven 
Arts. 


Left to right: John Sperdakos, 
director of advertising and pub- 
licity for United Amusement Corp- 
oration Ltd., Mr. Sperdakos, 
William Robinson, head of booking 
department and Mrs. Robinson. 


Left to right: Mrs. William Murray, 
Harold Giles, vice-president of 
United Amusement Corporation 
Limited, William Murray, head of 
engineering and construction dept. 
Famous Players and Mrs. Giles. 
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BUD BARKER PROMOTED TO 
PUBLICITY CHIEF 


During summer vacation from his 
art classes at Central Tech. in 
Toronto, Bud was invited to fill 
in for some of our boys in the art 
room during their vacation periods. 
As summer ended and Bud prepared 
to leave, Jim Nairn persuaded him 
to become a permanent member of 
his crew. He’s still with us, and 
this could turn into a steady job. 
During the war Bud took a leave 
of absence to help out the R.C.A.F. 
and was awarded the Distinguished 
Flying Cross for his efforts. After 


MEET YOUR 


his discharge from the Air Force 
Bud returned as Art Director, and 
in 1957 was appointed assistant 
to Jim Nairn, until Jim’s retirement 
at year’s end when Bud took over 
as head of the department. 

Just in case you get the wrong 
idea when Bud appears some 
mornings with heavy-lidded, blood- 
shot eyes, let uS put you Straight. 
Bud’s father was a firefighter, so 
it follows that a guy with some 
smoke in his veins must have an 
inborn interest in battling blazes. 
He belongs to a very exclusive 
club consisting of about a dozen 
business and professional men of 
similar background who respond to 
all major fires in Toronto, regard- 
less of the hour or weather. At 
the scene of these fires this group 
serves hot (non-alcoholic) drinks, 


JIM CAMERON HEADS SALES PROMOTION DEPARTMENT 


JIM CAMERON, our new supervisor 
of Sales Promotion has had a long 
and varied career in our business. 
Starting with Loew’s in Toronto in 
1930, Jim spent three years as an 
usher, doorman, treasurer and 
relief manager. In 1934, of his 
own accord he started at the 
beginning again and joined the 
Tivoli staff as an usher under the 
writer. In 1935 he was juggled 
around as an assistant between 
the Imperial, Uptown and Shea’s. 

In 1937 Jimmy was moved into 
Head Office as publicity man for 
our Toronto theatres where he 
remained until 1939 when he was 
promoted to City Manager of our 
Lakehead theatres. 


Jim interrupted his career to 
join our armed forces, where from 
1942 to 1945 he was a member of 
the Canadian Army Show, travelling 
from coast to coast, the British 
Isles and Italy. 

In 1959 a group of Ontario 
theatres were turned over to Jim’s 
Supervision, and three years later 
he was made Director of our in- 
creasingly important group sales 
division. 

Jim is an elder and general 
Superintendent of the Sunday 
School at Maple Grove United 
Church in Oakville, and he, wife 
Doris, Jim Jr. and Judy seem to 
be enjoying their ‘Country Squire’ 
life. 


cigarettes etc. to the fire-fighters 
during their long battles. Bud 
usually arrives home from a fire 
just in time to shower, shave and 
head for the office. Next time your 
radio or newspaper reports a large 
fire in the Toronto area, you’ll 
know that Famous Players, in the 
person of Bud Barker was there. 
He thinks it’s a hobby. We know 
it’s darn good P.R. for us. 

An F.P. 25 year Club member, 
Bud is vice-chairman of the Film 
Advertising Circle, is a member 
of the Canadian Picture Pioneers 
and the Advertising and Sales Club 
of Toronto. 

Bud tives in the Toronto suburb 
of Etobicoke where he returns 
after work (and fires) to his wife 
Margaret and their two children 
Sue and Bob. 
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FRONT: John Longden, Art Director 
BACK LEFT: Harvie Brydon, Hugh Caulfield 
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Bud and his ‘Girl Friday’ Eileen 
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JOHN LONGDEN completed an art 
course at Central Tech. and then 
went to work for Oswald Purkis in 
the advertising distribution bus- 
iness. A year later he moved to 
the art department of Twentieth 
Century Theatres, and in July of 
1943 joined the advertising depart- 
ment of Famous Players. Johnny 
is a sort of ‘Jack of all trades’ in 
that department, handy with the 
layout pencil, in charge of the 
junior mat service, sig. slug expert 
etc. etc. If nobody else can find 
it, he’s sure to dig it out. 

Johnny served with distinction 
in the R.C.A.F. from September 
1943 until his honourable discharge 
in January 1946. 

John Longden and wife Eleanor 
have two sons ... Mark 13 and 
Michael 8. | just discovered that 
Johnny’s chief claim to fame lies 
in his ownership of the greatest 
collection of Duke’ Ellington 
records, possibly in the world. 

Johnny is looking forward to his 
induction into our 25 year club 
later this year. 
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HARVIE BRYDON is the newest 
and youngest member of our Pub- 
licity Department. Originally from 
Victoria, B.C. Harvie is a graduate 
in advertising of the Ontario Col- 
lege of Art. For a while he worked 
in graphic film design for the 
CB. . Guest Group. He did 
some advertising and selling of 
Studio Graphics for a while, and 
then free-lanced for a year and a 
half as a book illustrator, both 
paper-back and educational. 

Harvie and wife Melody have 
no family, but are foster parents 
to a couple of cute canines, Arnold 
and Smokey Joe. 

Welcome to the Famous Family 
Harvey, and our best wishes for a 
long and satisfying association. 


HUGH CAULFIELD received his 
initial training in the commercial 
arts course at Northern Vocational 
in Toronto. Always active in 
underprivileged boys’ work, Hugh 
has been a camp instructor and 
counsellor at St. Christopher’s 
House. In the 40’s Hugh edited 
and illustrated a number of boys’ 
comic magazines. As a sideline 
(?) Hugh also does some painting. 


and has exhibited his works at the | 


annual O.S.A. shows and non-jury 
shows at the Art Gallery of Toronto. 

Before coming to the F.P. 
advertising department in 1960, 
Hugh was a service technician and 
conversion mechanic with the 
Ontario Hydro. 

A past president of the Scar- 
borough Guild of Artists, Hugh is 
also a member of the Scarborough 
Society of Artists. For the past 
two years he has been a painting 
instructor at Cedarbrae Collegiate. 

Hugh and wife Mary, whom he 
met while she was doing social 
service work during his St. Christ- 
opher’s days have four children, 
Brian, John, Judy and Elizabeth. 
Their dog Lisa and cat Teena 
complete the family circle. 
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MURRAY STEWART — Prior to 
entering our business, Murray spent 
five years in the arts department of 
Northern Tech., following which 
he worked for the next several 
years in the art department of a 
Toronto engraving firm. In 1944 
Murray joined the advertising 
department of Odeon, and in 195] 
moved over to Jim Nairn’s depart- 
ment at Famous, where he has 
been since. 

Murray is not only an accom- 
plished commercial artist, but over 
the years has created quite an 
enviable reputation as one of 
Canada’s most promising young 


landscape artists. His paintings 
have been exhibited at the Royal 
Canadian Academy, Ontario Society 
of Artists, and currently are on 
regular display at the T. Eaton 
Company’s Fine Arts Gallery in 
Toronto. 

Murray iS quite a shutterbug 
(Alex Gray, beware... ) an ardent 
golfer and a fish-catching ... so 
he says ... fisherman. He and 


wife Muriel are blessed with three 
children, two girls and a boy. 
Young Jon plays hockey for a local 
club where pop acts as assistant 
coach. 
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THE INVESTIGATOR’S ROLE 
IN YOUR THEATRE OPERATION 


Contrary to popular belief, your 
investigator is not ‘out to get you’. 
His job is to report exactly what 
he observes when he visits your 
theatre, and in our experience we 
have found him completely fair 
and impartial. You’d be surprised 
how often he says nice things 
about you and your staff. He can 
also slug hard when you make it 
necessary for him to do so. He is 
doing a job... a good job for the 
protection of both the company and 
you. 

In the next several issues we 
plan to publish some of the ‘beefs’ 
culled from a cross-section of in- 
vestigation reports. All | can say 
is, ‘If the hat fits, wear it’. Please 
take the following items seriously, 
and if they apply to your situation, 
take steps to correct them. 

In this issue we’ll concentrate 
on the noise factor in some of our 
theatres, particularly the noise 
nuisance caused by our own em- 
ployees. This applies equally to 


ushers, doormen, cashiers, candy 
attendants and even projectionists. 


| could quote many more ex- 
amples of undisciplined and un- 
restrained staffs making life 
miserable for our customers, but | 
think by now you have a general 
idea of what we’re driving at. 

The most disturbing aspect of 
the whole thing is that in the 
majority of reports covering this 
specific complaint, the executive 
was observed about the theatre and 
made no effort to do anything 
about it. | wonder what happens 
on his night off icus, 2 

This problem can be solved 
simply and quickly. Call a meet- 
ing of your entire staff (a doughnut 
and coffee deal if you wish) and 
simply spell the whole thing out 
to them, emphasizing that this 
sort of behaviour will no longer 
be tolerated. 

For a company of the stature of 
ours, offering the public the very 
finest in the way of screen enter- 
tainment, courtesy and_ service, 
and the very best projection and 
presentation, certainly the comfort 
and pleasure of our customers 
should be of prime importance. 
Our patrons should not be subjected 
to this kind of unnecessary annoy- 
ance from our own people. Let’s 
do something about it ... NOW. 


In one theatre for a full hour 
and a half, the loud voices of staff 


members in the foyer could be 
heard throughout the auditorium. 
To add fuel to the fire, the pro- 
jectionists were carrying on an 
animated conversation which 
could also be heard by all. 

Another report states that not 
only were the usherettes not 
attentive to their duties, but were 
behaving like a gang of hooligans, 
running up and down the stairs, 
laughing, talking and actually 
singing. (| wonder where our 
manager was all this time). 

Here’s another example. ‘Until 
the ticket-take went off duty at 
6.40, he and the candy bar atten- 
dant could be heard talking, 
laughing and generally behaving 
like a couple of spoiled kids, to 
the annoyance of patrons seated 
in the auditorium’. In another 
situation, the ticket-taker, usher 
and candy bar attendant spent 
most of the evening conversing 
loudly. 

During the N.H.L. play-offs, 
the projectionist smuggled a radio 
into the booth and had it turned on 
so loud that the game could be 
heard all over the house. In 
another theatre, during a reserved- 
seat performance, the staff placed 
a radio on the confection bar and 
spent the entire evening cheering 
their favourite players. This 
didn’t go over too well with the 
customers who had paid $2.50 and 
$3.00 to visit our theatre. 


A FEW DO’S AND DONT’S FROM 


YOUR INSURANCE DEPARTMENT. 


| suggest that you read carefully 

the following suggestions from 

Fred Morley, which while not new, 

are apt to be minimized until 

something happens which makes 
you wish you had been a little 
more attentive. 

Hold-ups do occur, but losses 
can be minimized if you follow a 
few simple rules. Our company 
does not expect its employees to 
risk their lives ... our funds are 
adequately insured ... but let’s 
not make it too easy or profitable 
for the crooks. Following are a 
few basic rules. 

1. No money should be exposed 
in the box-office. 

2. Funds should not be counted 
in the box-office in view of 
the public. 

3. The box-office should be 
cleared at frequent intervals, 
leaving just enough cash for 
the conduct of business. 

4. Persons carrying money to or 
from the box-office MUST be 
accompanied by another em- 
ployee. The same applies to 
carrying your deposits to the 
bank. 

5. No unidentified person should 
be admitted to the office while 
the funds are being counted, 
or in plain view. 

6. Do not accompany into your 
office any unknown person who 
may represent himself as being 
a city inspector, government 
official, or insurance inspector, 
unless he can provide you with 
some bona fide identification. 
All authorized persons carry 
such credentials. 

If you observe the above rules 
you will be protecting yourself 
and your company. Don’t try to be 
a hero. Play it safe and discourage 
would-be thieves from making even 
an initial attempt. 


25 AND 40 YEARCLUB MEMBERS 
INDUCTED IN VANCOUVER. 


Thursday, January [8th was a 
memorable day in the lives of five 
F.P. employees in the Vancouver 
area. Under the joint chairmanship 
of Maynard S. Joiner and Doug 
Gow representing our president, a 
luncheon was held at the Van- 
couver Hotel honouring the new 
inductees. Each was presented 
with an appropriate gift and our 
25-year club pin by Maynard 
Joiner. 


The new members are:— 
MISS IRENE NEWCOMBE, head 


cleaner at the columbia in new 
Westminster. 
LESLIE STRATTON, former 


assistant to Maynard Joiner at the 
Orpheum in Vancouver, subse- 
quently manager of the Kerrisdale 
theatre and presently head man of 
the Downtown in Vancouver. 
WILFRED GRAHAM who had spent 
the entire 25 years in two theatres 
... the Columbia in New West- 
minster and the Strand in Van- 
couver. 


FAMOUS PLAYERS 


Foreground — Miss Irene Newcombe 
Back row,L to R — Lester Stratton, 
William Gillespie, Wilfred Graham, 
Maynard Joiner, Helmer Mattson. 
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HELMER MATTSON, a member of 
the. Vancouver advertising and 
display department for twenty five 
years. 
WILLIAM GILLESPIE completing 
40 years of service. For ten years 
Bill was doorman at the Capitol in 
Vancouver, and the past thirty 
years has been chief engineer at 
the Orpheum in the same city. 
Welcome to the Club folks, and 
best wishes from all of your fellow 
members from coast to coast. 
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BONUSES FOR IDEAS ... FOUR 
IN A ROW CAN EARN YOU TWO 
HUNDRED BUCKS 


We’re still handing out bonuses 
fellows ... for practical ideas 
which work for you and may be 
of value to some of the other boys 
across our circuit. When you do a 
promotion which is a little out of 
the ordinary, develop an idea which 
helps sell extra tickets, or come 
up with a gimmick which ups your 
Confection P.P.P., send complete 
and DOCUMENTED details to your 
district manager. It just may earn 
you a $25.00 bonus, and ... when 
you have accumulated four of 
these bonuses, an_ additional 
cheque for ONE HUNDRED DOL- 
LARS will be on its way to you. 
So, in actual fact, four winning 
ideas get you $200.00, or $50.00 


for each. Sound reasonable? Bet 
your, life it ‘1s ...4'. So: lets get 
with it. 


If it’s too much trouble to put 
ideas on paper you just won’t get 
into the winner’s circle. And 
please fellows don’t expect 
a special reward for having placed 
regular ads in your local daily, 
or a couple of window cards in the 
Shoeshine parlour or barber shop. 
It’s got to be better than that. 

Following is a list of twenty 
five and one hundred dollar winners 
to date this year. Congratulations 
fellows, and remember ... we just 
love sending out those cheques, 
so reach out and grab your share 
of this extra moolah. 
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$25,00 WINNERS 


KEN WILLIAMSON, Paramount — 
Sydney, for very successful series 
of Christmas week morning rentals. 


FRED VARLOW of the Capitol in 
Edmonton for his promotion of four 
profitable morning rentals during 
Christmas week. 


JACK FRANKO of the Westmount 
in Edmonton for a most successful 
High School matinee on FAMILY 
WAY. 


BOB SHACKLEFORD of the 
Capitol in Lethbridge for a terrific 
Christmas campaign on F.P.C.C. 
books of tickets. 


JERRY DUGGAN of the Paramount 
in Kenora won two bits for his 


promotion of four extremely profit-. 


able Sunday rentals. 


BOB MIDDLETON, skipper of the 
Paramount in Saskatoon for an 
outstanding promotion campaign 
on THE FAMILY WAY. 


TED BIELBY of the Strand in 
Vancouver knocked off a bonus 
for a fine selling job on GONE 
WITH THE WIND. 


JIM DUDLEY, Columbia — New 
Westminster won his for his in- 
genuity in selling THE FAMILY 
WAY. 


ROLPHE REINHARDT of the 
Strand — Edmonton was the fastest 
guy in town with his FASTEST 
GUITAR ALIVE campaign. 
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PHIL TRAYNOR, maestro of the 
Regent — Ottawa did a truly fan- 
tastic job on his JUNGLE BOOK 
engagement. 


CLIFF MILLS who runs the Capitol 
— St. Thomas knocked off two 
awards. One for a fine job of 
selling TO SIR WITH LOVE, and 
another for his promotion of four 
very profitable morning rentals. 


MIKE MICELLES: the: Patace™ 
Windsor’s top man for his all-out 
coverage of JUNGLE BOOK. 


BILL TRUDELL of the Capitol — 
London hit a double. One for his 
outstanding campaign on THE 
BIBLE, and the other for two most 
profitable Christmas week morning 
rentals. 


GERRY WORMALD, Capitol — 
Woodstock, for his promotion of 
$30.00 worth of free space weekly 
in local daily. 


$100.00 WINNERS 


ALEX BARCLAY, Parkwood — 


Prince George 


DICK LETTS, Park Royal — West 
Vancouver 


JIM DUDLEY, Columbia — New 
Westminster 


LOU LOBB, Metropolitan, Regina 


CLEM DUBE, Algoma — Sault Ste. 
Marie. 


MIKE MICELLI, Palace — Windsor 


We’ve got lots of space to list 
YOUR name too... so how about 
getting it into our next issue? 


SATURDAY MATINEE 
PROGRAMMING 


| dropped into a theatre the other 
day. ..aSaturday, and sat through 
the evening performance. The 
program opened with a cartoon, 
followed by an N.F.B. short, and 
then a series of FOUR trailers. By 
the time | sat through the four 
trailers | couldn’t tell you what was 
playing when . not only were 
they badly identified, but coming 
one on top of the other they left 
me utterly confused. One of the 
trailers was on THE LOVE INS, 
which was playing in mid-week, 
and featured among other things a 
grubby, hirsute hippy caressing a 
girl’s naked thigh and gradually 
working his way up. 

| asked the manager if these 
same trailers had been shown to 
the children during the matinee 
showing and the answer was in 
the affirmative. He could see 
nothing wrong with it, as the 
picture had been tagged ‘ADULT’ 
by the Ontario Board of Censors, 
and not ‘RESTRICTED’. Well, in 
my book that sort of stuff may be 
good clean fun for hippies, but | 
doubt very much that the parents 
of impressionable six and seven 
year olds would appreciate their 
youngsters being exposed to this 
type of fare as part of their growing 
up education. 

Let’s use some good old common 
sense fellows. First of all, trailers 
are supposed to sell, and if you 
try to jam too much sales copy... 
just aS in your newspaper ads... 
into too short a space you simply 
negate your’ basic. objective. 
Secondly, on a Saturday matinee, 
only the trailers advertising your 
next Saturday’s attraction should 
be shown toyour juvenile audience. 

Do you agree with me? Then 
let’s start programming our shows 
to fit our audiences. Adult trailers 
for adults ... Children’s trailers 
for the kids. O.K.?_ 


NATIONAL ANTHEM TRAILERS 


Admittedly the original OH CANADA 
trailer was a trifle lengthy, and 
while our patrons seemed to wel- 
come the change from the old 
anthem, when the novelty wore 
off they began voicing objections 
to its unusual length. 

Well, since the customer is 
always — well, nearly always — 
right, we did something about it. 
Our publicity department did some 
cutting and editing and came up 
with a SHORT VERSION of the 
new anthem, and it’s a dandy. | 
heard it for the first time the other 
evening and must admit that | was 


most impressed and the 


customers seemed to like it too. 
So, when it’s time to order a new 

anthem trailer, specify the SHORT 

VERSION. It is now available. 


SOL ALLEN DIES AT 65 


One of the pioneers of the movie 
industry in Canada, Sol Allen of 
the Premier Operating Corporation 
died on January seventh after a 
lingering illness which had kept 
him bed-ridden for several months. 

Sol was best known for his 
booking activities on behalf of 
Premier, and at the time of his 
death was treasurer and director 
of advertising for Premier. A 
graduate lawyer, Sol was also 
known for his writing ability, 
having several novels published. 

Sol was a member of the Cana- 
dian Picture Pioneers, the Variety 
Club of Ontario and the Upper 
Canada Law Society. He is sur- 
vived by his brother Herb, wife 
Helen, daughter Gillian and son 
Bruce. 


J.C. BRENNAN DIES 


Charlie Brennan who only six weeks 
ago was appointed manager of our 
Capitol theatre in Ottawa, died in 
the Ottawa General Hospital on 
Friday, January |9th, of a brain 
tumour and related complications. 
Charlie had been a member of the 
Famous Family for several years, 
as assistant manager and then 
manager of both the Regent and 
Capitol theatres in Ottawa under 
the late Ray Tubman. He left the 
theatre business two years ago, 
and after a stint on a local news- 
paper joined the Centennial 
Caravan, criss-crossing Canada 
during most of our Centennial year. 
Charlie was 37 years old at the 
time of his death. 


GORDON CAMPBELL MILLER 
PASSES 


Gordon Miller, a long-time asso- 
ciate of ours in Peterborough, 
died at his home on January 7th, 
at the age of 82. Gordon became 
associated with Famous Players 
in the operation of the Peter- 
borough theatres early in 1941, 
and retired from active participation 
in our business in August of 1952. 
Due to failing health, Gordon had 
spent the past many years in a 
Peterborough nursing home. 


Remember, this is YOUR 
What’s New, 


